


As a company with good governance,

CSR (Corporate Social Responsibility) activities are
not just considered as the company’s responsibility
towards society, but also because we care for

the society and the environment.

Our main focus in 2019 is financial literacy

for all societies from youth to adults. Financial
education is delivered through various programs.
This commitment has been conducted since 2011.
We believe that understanding financial planning
is the basic foundation for community welfare.

In 2019, we have reached over 85,000 people all
over Indonesia. That success is only possible with the
unwavering support from the management of Allianz
Indonesiaq, volunteers, and other stakeholders.
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Greetings from President Director of Allianz Life Indonesia

Insuring

and Empowering

More People

The Respected Shareholders and Stakeholders,

Allianz Life Indonesia aims to

insure more people in Indonesia. In
achieving that, we strive for inclusivity
and increasing financial accessibility
for the people, mainly insurance.

Digital services allow customers and
business partners to obtain easy
access and satisfying experience

in dealing with insurance, and in
addition, reduce the use of papers.
Moreover, we increased financial
accessibility through corporate
social responsibility, emphasizing

on financial literacy. By 2019, we
have supported more than 85,000
Indonesians to have proper financial
management skills (financial literacy).
We are also committed to making
CSR programs run in line with the
company’s growth.

With financial literacy as the ‘soul’
of many CSR activities, we rest
these programs on four pillars

of Education, Health, Economic
Empowerment, and Environment
& Natural Disaster Mitigation.
Through the consistent and
continuous CSR programs, Allianz
will be able to insure and protect
more people, and financially

empowering them.

As a final remark, | would like

to extend my gratitude to all
employees who have spared their
time by becoming volunteers, and
all of our CSR partners who have
committed to supporting Allianz
grow with the people of Indonesia.



Peter van Zyl

President Director of Allianz Utama Indonesiq
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Greetings from President Director of Allianz Utama Indonesia

Providing Peace of Mind
and Positive Contribution
to the Community

The Respected Shareholders and Stakeholders,

As part of the Indonesian We realize that every individual
community, Allianz Utama can give their best contribution
Indonesia is committed on fulfilling to the welfare and growth of
the needs for a comprehensive the nation. This is what makes
and the best quality insurance us proud of Allianz Indonesia
protection for the people. We employees who participated as
also value our corporate social volunteers. Despite their busy
responsibility by implementing work, they are excited to be
activities oriented in empowerment directly involved with the society
to support all levels of society in to support Allianz Indonesia CSR
Indonesia in the long term. programs. We are also grateful

to all parties that have made this
We always ensure that every noble work easier to do. Sincerely,
CSR program has clear goals. we thank you.
This is shown by the four pillars as

the foundation of our programs, There are still plenty of programs
i.e. pillars of Education, Health, that we can do together. We
Economic Empowerment, and hope to be able to continue
Environment and Disaster Relief. giving positive contributions for
Those pillars are not just our bridge the better and more prosperous
to connect with society, but also a Indonesia.

mirror to reflect our performance
and commitment to improve the
insurance industry, especially
liability insurance.



Ni Made Daryanti

Chairperson of Yayasan Allianz Peduli
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Greetings from the Chairperson of Yayasan Allianz Peduli

We are Helping People
by Empowering

Their Future

The Respected Shareholders and Stakeholders,

Through Yayasan Allianz Peduli,
Allianz Indonesia stays committed
to always bring various social and
environmental programs for

the society. The year 2019 was

an outstanding year for us.

We reached more than 85,000
people all across Indonesia through
our key programs. Those programs
were carried out under the four
pillars as our foundation, namely
Education, Health, Economic
Empowerment, and Environment &
Disaster Relief. We conduct those
programs continuously for the
benefit of the people.

Our focus was encouraging
financial literacy as the common
thread in the social activities of
Allianz Indonesia to help increase
awareness on good financial
management among

Indonesian people.

With that, we aim to help them

to improve their financial welfare.
We believe that financial welfare
can help improve people’s level of
education, health, and awareness

towards the environment.

Behind the success of our
programs was the participation
of over 300 Allianz Indonesia
employees with various skills.
We highly appreciate their
support.

We hope to be able to keep
supporting the people more
thoroughly, especially on
financial literacy and economic
empowerment, and ensuring

a healthy environment for

a more prosperous society.
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Financial Literacy

Period
February — December 2019

Locations

Banten, Special Capital Region of
Jakarta, West Java, Central Java,
East Java

Number of beneficiaries
72.838 people

Number of volunteers
40 people

Financial Literacy is the core of
Allianz Indonesia CSR programs.
In every program we carried

out; both related to the pillar

of education, health, economic
empowerment, and environment
& disaster relief, we always

bring financial literacy activities
to help improve the financial
literacy level in the community
so people can plan their finances

wisely.

In 2019, Corp. Events and CSR

Department collaborated with

Investment Department and brought
Smartplan Investment Boardgame.
This game educates the participants
by giving simulations of financial
conditions relevant to those in real
life, plus simulations of investment
intruments purchase and insurance.
Smartplan Investment Boardgame
resembles a monopoly board game,
and participants could learn how to
better manage their finances in a fun

and interactive way.



Smartplan Investment Boardgame was
introduced to 21 youths from Lingkaran
community, 21 Allianz customers and
marketers in Kidzania on the 2019
Customer Day event, and 30 teenagers
from SOS Children’s Village Semarang
on the SOS We Are Hope program.
Throughout the three events, Allianz
Indonesia CSR team received help from
trained Allianz Indonesia employees as

volunteers.

In addition to Smartplan Investment
Boardgame, Allianz Indonesia CSR
also brought Adult Financial Literacy
Training using the International Labor
Organization (ILO) modules. This
training was given to 201 beneficiaries
of Allianz Indonesia Digital Farmers
(Pandai) program in 10 Farmer
Organizations in Banten, Central

Java and East Java. Additionally,
Adult Financial Literacy training was
also given to 41 Organic Aquaculture
program beneficiaries in Greol Village,
Mojokerto, East Java.

Allianz Indonesia CSR also brought
Adult Financial Literacy Training

to 30 Bilebante Village residents

in Lombok. This community was
supported by Deutsche Gessellschaft
fdr Internationale Zusammenarbeit

(GIZ) GmbH in the project Innovation

ALLIANZ INDONESIA + 2019 CORPORATE SOCIAL RESPONSIBILITY REPORT

and Investment for Inclusive and
Sustainable Economy Development
(ISED). Through Yayasan Allianz
Peduli, Allianz Indonesia worked with
other companies, including Martha
Tilaar, Santika Hotel, and Panorama
to provide education and skill trainings
to local communities to support the
establishment of Wellness Village.

Coinciding with 2019 Financial
Inclusion Month, Allianz Indonesia CSR
held Financial Seminar for women on
“Women and the Power to Manage
Money” in UIN Syarif Hidayatullah
Tangerang and Islamic Center Bekasi.
More than 600 women attended the
seminars. In organizing the seminar,
Allianz Indonesia collaborated with
Tabloid Nova, which has a broad
community of women all across
Indonesia. In addition to in person
seminars, four educational videos on
different themes were also provided:
“Smart Ways to Manage and Save
Grocery Money”, “Insurance, Do

We Need It?”, “Tips on Powerful
Management of Family Spending”,
and “Secrets to Successful Investment
with Pennies to Make Us Powerful”.
Those videos were uploaded to Nova's
social media and gained more than
70,000 views by the end of

December 2019.
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Period
February 2019 — January 2020

Location

Special Capital Region of Jakarta

Number of beneficiaries
5.362 people

Number of volunteers
36 people

Pedia is an annual program
that has been running since
2017. This program aims to
create an active, creative,

and independent generation
of learners and teachers.
Therefore, to support the goal,
4 derivative projects were held,
such as Mobile Library with
Smart Mobile Library (Smiley),
Food Safety Campaign, Early
Year Education (PAUD) Teacher
Training, and Soft Skill Training
for vocational high school
students.

2. Innovative Education
Program for Children (P

With Smiley, elementary school
students and community members
are encouraged to read books and
do simple scientific experiments
with accessible materials.

We expect to increase children’s
interest in reading and encourage
their curiosity in science. Besides
Smiley, students, teachers, and
parents also participated in

Woash Your Hands with Soap
socialization and Food Safety
Training to minimize the risk of food
poisoning and other diseases.
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Smiley and Food Safety Campaign
were brought to the following schools
and communities:
» SDN 01 Kebon Melati
(Central Jakarta)
« SDN 01 Guntur (South Jakarta)
» SDN Dharma Bakti (East Jakarta)
» SD Al Barra (East Jakarta)
» MI Al Mukhlis (West Jakarta)
» Kampung Sekretaris
(West Jakarta)
* Kampung Papanggo
(North Jakarta)

The Early Year Education Teacher
Training was set up to improve
teachers’ competence since most

of them are volunteers from the
local community with no sufficient
educational backgrounds. Therefore,
we gave them trainings on 2013
Curriculum and Education Tools
(Scientific Experiment). These
trainings helped the teachers to
implement what they learned to the
class they teach so their students
would be more attentive to learn.

The participating PAUD in those
trainings include:
» PAUD Lintang Melati
(North Jakarta)
« PAUD Mawar Sarinta
(Central Jakarta)
» PAUD Dahlia (East Jakarta)
» PAUD Seruni (South Jakarta)
+ PAUD Teratai Bunayya
(West Jakarta)

The third project was Soft Skill
Training for vocational high school
students to prepare them for the
professional world. The topics
shared were about self concept,
goal setting, building network, and
introduction to employee rights,
as well as preparation to face the
professional world, such as tips on
making a resume and interview
simulation. The training was
brought to:
» SMK Putera Mandiri

(West Jakarta)
« SMK Pembangunan

(East Jakarta)
» SMK Wisata Indonesia

(South Jakarta)




ALLIANZ INDONESIA + 2019 CORPORATE SOCIAL RESPONSIBILITY REPORT

We Are Hope

Period
February — December 2019

Location
Semarang, Central Java

Number of beneficiaries
30 people

Number of volunteers
4 people

Helping to solve unemployment
among teenagers, Allianz SE
collaborated with SOS Children’s
Village Global in creating the
SOS YouthCan! Project to help
them to be more competent when
entering the professional world.
Allianz Indonesia was chosen

by Allianz SE to run this project.
We chose the name We Are
Hope because we believe that
teenagers are the pillars of hope

for Indonesia’s future.

This project was inaugurated in
February 2019 by Karin Zulkarnaen,
the Chief Marketing Officer of
Allianz Indonesia, and Gregorius
Hadi, the National Director of SOS
Children’s Village in SOS Children’s
Village, Semarang, where the
project took place. Later on,

12 teenagers from SOS Children’s
Village participated in English
course provided by English First
(EF) for 3 months. With the help of
this project, some teenagers were
able to share their knowledge with
younger children. Some others were
chosen to represent their schools

in quiz contests.
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After finishing the English
Course, the teenagers then
participated in Soft Skills
Training to improve their
interpersonal and intrapersonal
skills. The topics discussed were
about self control, determining
visions and targets, and owning
positive self concept.

The speakers for this training
were Agus Sunarya and Yunus
Ismail.

The third training discussed
about Public Speaking, with

Dr. Rahmat Setyawan Hidayat,
Yeni Evisari, and Allianz
Indonesia volunteers (Anggita
Nurfazila of Corporate
Communication Department) as
the speakers. After participating
in this training, the participants
should be prepared when
speaking in public.

Then, they participated in
Professional World Access
Training to learn about what it
takes when applying for jobs,
such how to make a resume,
how to identify the legitimate
job vacancies, and how to
present themselves during

a job interview. This training
was delivered by Dr. Rahmat
Setyawan Hidayat and

Yeni Evisari.
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In addition to the two speakers,
Ilham Anggowo, the Talent
Acquisition of Allianz Indonesia
also delivered a session to them
discussing about the recruitment
mechanism in Allianz as a form
of his voluntary work in relation
to CSR.

The last training was Financial
Literacy by the CSR team and

2 Allianz Indonesia volunteers from
Semarang branch. The volunteers
had been trained as Smartplan
Boardgame facilitators.

The Financial Literacy Training

was held in 2 days. On the first day,
the participants learned about
How to Do Smart Spending and
Financial Planning. Meanwhile, on
the second day, the participants
learned about Savings and
Investment before playing the
Smartplan Boardgame. The result
was quite surprising. Some SOS
teenagers encouraged their foster
mothers to do inventory and
manage their finances well

as taught by Allianz.
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Global Mongy Week 2019

Period
February — March 2019

Location
Jabodetabek

Number of beneficiaries
2.149 people

Number of volunteers

Global Money Week Indonesia (GMW) 2019

was held by Allianz Indonesia in collaboration

with Youth Finance Indonesia. This year’s
theme for GMW Indonesia was “Creating
Good Financial Habits for Millenials”. This
event aimed to educate the youths about
how easy investing actually is; the social and
economic rights and responsibilities in building
a wise generation for their own and their
nation’s future; and to build the characters

of both children and youngsters so that they
would be able to manage finance for own
sake. The youths should be able to anticipate
and face unexpected events, as well as to
improve their skills in getting and pursuing a

career or building their own businesses.



Global Money Week Indonesia
2019 consisted of Pre-Event and
Main Event. We ran the Pre-
Event with roadshow and online
challenges. The Global Money
Week Indonesia Roadshow was
able to reach 1,844 participants
from 10 elementary and junior
high schools across Jabodetabek.
There were 2 financial education
topics that they learned: “Needs
and Wants” and “Being Aware
of Ads”. There was also an online
activity where 44 participants
joined in. It was an Instagram
competition using the hashtag
#10Days1MillionChallenge. The
participants of this Instagram
competition uploaded their pictures
of how to manage money in 10
days with only Rp1,000,000,-.

Twenty participants with the most

interesting stories respectively won
a prize of Rp500.000,-.

ALLIANZ INDONESIA + 2019 CORPORATE SOCIAL RESPONSIBILITY REPORT

The Main Event was held on

30 March 2019 in Balairung
Universitas Indonesia. The event
took place from 08:00 am-

01:00 pm and 261 participants
came to the event. The Main
Event of Global Money Week
Indonesia 2019 was opened with
a Keynote Speech from Nizhomy
Rahman — Subsection Chief

of Implementation of Financial
Service Authority Education.

The next activity was a panel
discussion on “Budgeting” by
Anggriani & Partners, “Saving” by
DBS Bank Indonesia, “Investing”
by Tanamduit, and “Insurance” by
Allianz Indonesia. Meanwhile, in
parallel, there was also financial
exhibition from Jenius, DBS Bank
Indonesia, Allianz Indonesia,
Tanamduit, Netzme, PEDE
Indonesia, and Youth Finance

Indonesia.
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Blood Drive

Period
January, April, July, October 2019

Locations
Jakarta and Medan

Number of beneficiaries
1.860 people

Number of volunteers
41 people

Blood Drive program has

been a regular event by

Allianz Indonesia to help the
Indonesian Red Cross with their
blood stock. In order to donate
their blood, the prospective
donors are encouraged to
practice healthy lifestyle by
getting enough sleep, staying
hydrated, and eat healthy food,
so they can pass the health
check by PMI.

Every three months, the Blood
Drive is held in Allianz Tower
Jakarta, and Allianz Regional
Agency Management Center
(RAMC) Office Medan.

We provided the participants with

some snacks and Allianz door

prize souvenirs, and simple blood
tests (blood sugar, uric acid, and
cholesterol). While waiting in line,
we also gave them some fruits for
added nutrients. In addition to Blood
Drive, we also set up a bazaarin a
separate space where the donors
could shop for fruits and herbal
drinks. Allianz volunteers from
various departments helped a lot in
this event. Around 1,021 signed up
as donors, but only 757 passed the
health check up by PMI and were
qualified to donor their blood. In
Medan, 839 people signed up and
549 passed the check up to

become donors.

2]
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Organic Aquaculture

Period
November 2018 — October 2019

Locations
Mojokerto, East Java

Number of beneficiaries
25 people

Number of volunteers

Through Yayasan Allianz In this project, the This training covered lessons
Peduli, Allianz Indonesia won youngsters learned about on organic aquaculture

the Social Innovation Fund the required information catfish farming, which taught
competition by Allianz SE. This and skills to breed catfish them how to manage,
competition targeted to increase with Organic Aquaculture, maintain, harvest, and

the youth’s capacity through a method of freshwater market the fish; training on

social projects directly funded by fish farming using organic digital marketing to help

Allianz Global, headquartered ingredients to feed the them utilize online media

in Germany. The selected social fish. For a whole year, to sell their harvest; basic
project was Organic Aquaculture 25 students of Pondok accounting training; financial
in Greol Village, Mojokerto, East Baiturochim were given literacy training and business
Java. Greol Village is one of the a pond filled with 5,000 game by Allianz Indonesia
villages with the highest poverty catfish fingerlings and using the simple simulation
rate in East Java where most of were trained to be catfish method; and basic

the teenagers work as factory entrepreneurs as well as cooperative training as
workers and farmers and earn social entrepreneurs. a medium for them to

not more than Rp500,000,- develop their businesses.

a month.
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Allianz Indonesia
Digital Farmers (Pandai)

Period
November 2018 — October 2019

Locations
+ Banten » Lebak

« CentralJava » Purbalingga
+ EastJava

» Jombang, Jember, Malang, Banyuwangi,

Pasuruan, Lumajang, and Probolinggo

Number of beneficiaries
1.037 people

Number of volunteers

Allianz Indonesia Digital Farmers
(PANDAI) is an organic farmer
development program which is a
part of the government program
in which the goal is establishing
1,000 organic villages. Through
this program, Yayasan Allianz
Peduli and Yayasan EDU created
a digital platform to help
marketing the organic products
overseas, considering the
demand for those products in the
domestic market are still low.

This platform brings Indonesian
farmers to meet with international

sellers.

As a pilot project, 10 farmer groups
were chosen to get further trainings.
Their products are varied, from
coconut sugar and palm sugar to
robusta and arabica coffee. The
farmers learned about the proper
warehousing mechanism to store
their products and digital marketing.
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Helping them to update
information in their Tanihood.

com account and communicate
with potential buyers, each farmer
organization was equipped

with a smart tablet. In the end

of the program, the farmers
participated in a course on

financial management.

~ANDAI

PETANI DIGITAL
ALLIANZ INDONESA

This lesson should help them to
better make financial planning
and avoid financial problems in the
future. Allianz Indonesia CSR team
delivered this training to the 10
farmer groups participating in the
Pandai program.
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Bank Sampah Gusling

Period
January - December 2019

Location
South Jakarta, Special Capital
Region of Jakarta

Number of beneficiaries
209 people

Number of volunteers
29 people

2019 has been the fourth year
since the establishment of
Gusling Waste Bank in Guntur
Subdistrict, and the second year
of waste weighing in Allianz
Tower. By the end of December
2019, Gusling Waste Bank has
239 customers and over 50%

of them are Allianz Indonesia
employees and marketers, and
employees of other companies
in Allianz Tower. From the 239
customers, the total amount of
their savings was Rp15,401,264.

This year, their waste tonnage

collected from customers decreased
by 7%, from 8,630 kg in 2018 to
7,989 kg. Even so, there was a 4%
increase that Gusling Waste Bank
earned from the deviation of waste
selling compared to the previous
year. This year they profited
Rp2,717,011. This is because the
management are becoming more
adept at sorting waste so the selling
price to the Main Waste Bank is
higher. The management also sold
the waste to recycled waste sellers
several times because they offered

higher purchase price.






Allianz ()
“PENANAMAN 3,000 POHON MANGROVE"

Allianz Indonesia melindungi bumi dan masa depan anak-anak.

Cintai Keluarga Cintai Bumi
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World Cleanup Day &
Mangrove Planting

September 2019

Kampung Wisata Muara Tawar, Bekasi

100 people

Through Yayasan Allianz Peduli,
Allianz Indonesia participated in
World Cleanup Day 2019 movement
and planted 3,000 mangrove trees

on 21 September 2019 in Muara
Tawar, Bekasi. As Allianz Indonesia’s
participation in the World Cleanup
Day 2019 movement, 100 Allianz
Indonesia employees volunteered with
18 million other volunteers worldwide
in the world'’s biggest clean up
movement run simultaneously in

157 countries. This movement
collected 153 kilograms

of waste.

On the same day and location,

as the continuation of the “Love Your
Family, Love the Earth” campaign,
as well as to celebrate National
Customer Day 2019 which went on
through August — September 2019,
Allianz Indonesia planted mangrove
trees as much as the number of
electronic policy we issued. Choosing
electronic policy helps us save

26 sheets of paper required

for every printed policy.
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Huntara

Period
January 2019 - February 2020

Locations
Sigi, Central Sulawesi & Lombok,
West Nusa Tenggara

Number of beneficiaries
51 people

Number of volunteers
5 people

Thousands lost their homes in the
earthquake that hit West Nusa
Tenggara in August 2018 and
the tsunami in Central Sulawesi
in September 2018. To console
the survivors of both unfortunate
events, Allianz Indonesia
partnered with Yayasan Allianz
Peduli organized Lifechanger
Concert held in March 2019. It
raised Rp1.2 billion, which would
be used to build Temporary
Houses (Huntara) for the

survivors.
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Allianz Pedull

Pembangunan Huntara
Donasi Lifechanger Concert &
Allianz World Run 2019

The donors are as follows:
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PT Kilau Lentera Bermata

PT Insight Investments Management
Yayasan Insipirasi Indonesia Membangun
PT Bahana TCW Investment Management
PT Batavia Prosperindo Aset Manajemen
Investment team

Joos Louwerier

Peter van Zyl

PT Intouch Innovate Indonesia

. Citra Xerox

11.
12.
13.
14.
15.

Hongkong Raya Prima

Inspiro Kreasitama

Logika Prima Perdana

Pemad International TranSearch

Redpod Indonesia



16.
17.
18.
19.
20.

Reycom Document Solusi
United Media

Wellen Brothers
Freshklindo Graha Solusi

Daya Dinamika Semesta

21
22.
23.
24.
25.
26.
27.
28.
29.
30.

Dinamika Kreasi Teknologi
Trijaya Perkasa

Aksara Buana

Handal Informasi Teknologi
Administrasi Medika

Bravo Satria Perkasa
Alpha Cipta Komputindo
Atlantis Infotama Teknika
Cahaya Kharisma Utama
EO Delta Alam Kreatifindo

3L
32.
33.
34.
35.
36.
37.
38.
39.
40.

Safari Fiesta

Lead Property Services Indonesia
Bread-in Bakery

DBS

PT Maskapai Reasuransi Indonesia Thk

Hasinah Jusuf

Samudra Informasi Indonesia
Tonny Budiarto (Retna Sigit)
Mitra Integrasi Informatika
Karya Abadi

41,
42,
43.
44,
45.
46.
47.
48.
49,
50.

Mandiri Management Investasi
Satria Antaran Prima

Danareksa Investment Management
MM team

Bengkel Yu Speed

Bengkel 26 Mobil

PT Cahaya Nusa Citra

PT Garuda Totalindo Jaya

Bengkel Subur

CV Makmur Jaya Motor Bogor
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51.
52.
53.
54.

55.
56.
57.

58.
59.
60.

Tunas Motor

CV Jaya Utama Baru

PT Autopro Jaya Sentosa
PT Reasuransi Indonesia Utama
(Persero)

PT Danareksa Sekuritas
PT Trimar Music Indonesia
CV Rezki Putra Pradana
(Juanda Auto Raya)

PT Sthira Budi Madhyasta
Christian Winata

PT Indoalliz Permata Sukses

61.
62.
63.
64.
65.
66.
67.
68.
69.
70.

PT Bank Mandiri (Persero) Tbk
PT Cuningham Lindsey Indonesia
PT Mandiri Sekuritas

PT KGISL Info System

CV Hutan Alam

PT Care Technologies

Teguh - PT Buana Sakti

PT Karya Murni Sentosa

PT Axis International Indonesia

Bank Muamalat Indonesia

71.
72.
73.
74.
75.
76.
77.
78.
79.
80.

Karya Prima

CV Tri Semesta Abadi (Bengkel Figo)
Kalijaga Auto Repair KAR Cirebon
Efendi Lim AZAP

Life Operation Team

PT Radita Hutama Internusa

Blue Dot Service

RS Siloam

PT Bank Maybank Indonesia Tbk

Allianz Malaysia

The fund was then donated to Yayasan Habitat Indonesia to finance the

construction of 35 Huntara and 41 toilets in Gumantar Village, Lombok, West

Nusa Tenggara, and 10 Huntara in Sambo Village, Sigi, Central Sulawesi.
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Psychological First Aid

Period
January - December 2019

Locations
Palu, Sigi, & Donggala
(Central Sulawesi)

Number of beneficiaries
3.621 people

Number of volunteers
5 people

Aside from physical assistance

in the form of Temporary Houses
(Huntara), Yayasan Allianz
Peduli provided emotional
support for the earthquake
survivors of Sigi, Palu, and
Donggala through Psychosocial
Support and Psychological First
Aid (PFA) Training.

The psychosocial support

trained them how to cope with
stress and do simple emotional
controls. With that support,

we expect to lower the risk of
deeper trauma. Refugee shelters
and schools were used to provide
this psychosocial support.

Respectively, there were
1,539 people in Palu, 639
people in Donggala, and

501 people in Sigi received
this support.

PFA is an early intervention
measure to reduce stress
level, improve adaptive
skills, and encourage
individual problem solving
skills for both short and
long terms following

a traumatic event. 45

community representatives

participated in this training.

The Participants were
asked to practice PSA and

play a game with Theraplay
principles with people where
they live. 27 people shared
what they learned from

the training with people
around them and they have
helped up to 897 individuals,
surpassing our initial target

of 225 people.
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ALLIANZ INDONESIA + 2019 CORPORATE SOCIAL RESPONSIBILITY REPORT

Allianz Socio
for Neighbor

Society (Actions)

Period
January & December 2019

Location
Special Capital Region
of Jakarta

Number of beneficiaries
235 people

Number of volunteers
19 people

Strengthening the synergy
between company and their
business partners (marketing
agents) and community,
Allianz Indonesia organized
the (Actions) program.
Through this program,
marketing agents were
encouraged to organize social
activities for the community
with the support of Allianz
Indonesia. In 2019, 2 action
activities were held in the form
of visit to Yayasan Bakti Luhur
and another visit to Panti
Jompo Berkat Kasih Immanuel
(Berkat Kasih Immanuel

Retirement Home).

The first visit was

in January 2019 at
Yayasan Bakti Luhur,
where 18 marketing
agents volunteered. This
foundation supports and
educates children with
multiple disabilities who
need extra care. With this
visit from fellow marketing
agents, they got to enjoy a
puppet show and receive
some souvenirs from
Allianz Indonesia. 110
people participated in
this activity.

- Community
Nnood andg

The second activity was in

late December 2019 at Berkat
Kasih Immanuel Retirement
Home. The visit was meant

to bring spirit and joy to the
elders and children who live
there. A free medical check-up
was also held, including check-
ups for blood pressure, blood
sugar, uric acid, and weight
and height for 45 elders and
caregivers, in addition to
height, weight, and blood
pressure check-ups for

80 children.
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Allianz Tower

Jalan HR Rasuna Said
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